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“cafeteria style” Christianity where people select 
which parts of dogma they accept and practice, 
and which they reject. This is consistent with the 
rising number of individuals who, while not athe-
ists or agnostics, indicate that they are not mem-
bers of any particular organized denomination. It 
would have been interesting if EHT had more of 
a discussion of secularism as an alternative form 
of “religion.”

These schisms are beneficial. Quoting Andre 
Suares, a French poet, EHT write: “There are no 
heresies in dead religions.” Then they continue: 
“Stated in economic terms, heresy and schism 
will be constant factors in emerging Christianity 
because heterogeneous demands for new forms 
are a function of factors—income, education, or 
science—that are in constant flux” (p. 268). These 
ideas seem to be particularly relevant in the cur-
rent period where religious fundamentalism and 
liberalism/individualism are clashing to various 
degrees in all the world’s major religions. The 
application of microeconomic theory that is so 
successfully applied here to one major develop-
ment in Christianity can, in principle, be applied 
to these other religions as well.
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Cultural economics is a burgeoning field. 
Practitioners currently question whether existing 
economic tools suffice to research the arts and the 
cultural industries or whether the special condi-
tions of this field compel economists to rethink 
their tools and introduce new concepts into eco-
nomics. Jeanette Snowball explores the applica-
bility of existing tools and ventures into some new 
directions in this well written, lucid, and compact 
study of valuation studies in the field of the arts. 
It is an important book for anyone interested in 
valuation studies and especially for those who 
study the worlds of the arts.

The valuation of cultural goods poses a great 
challenge as it takes place, for a major part, out-
side the sphere of the market. Without subsidies, 
grants, and donations, a lot of art projects would 
not occur. This means that both individuals and 
organizations (like governments) appreciate art 
products over and beyond the value that the mar-
ket attributes to them. People value cultural goods 
for the option of enjoying them (option value) or 
just for knowing that they exist (existence value) 
or for the value they may have for later genera-
tions (bequest values). The similarities with a 
good like nature is striking and so it should not 
be surprising that cultural economists borrow the 
techniques that the economic research into natu-
ral resources has generated. 

Snowball provides a thorough review, discus-
sion, and evaluation of economic impact stud-
ies, the applications of the contingent valuation 
method, and the willingness to pay method. In 
addition, she gives a tentative appraisal of the 
choice experiment method, tentative as this 
method is still relatively new. A student of each of 
these methods will benefit greatly from her dis-
cussion. She covers a great deal of applications. 
The reader will develop an appreciation for the 
difficulties that any researcher who tries to assess 
the value of culture faces. 

Snowball starts with economic impact studies. 
Politicians are often eager to hear what contri-
bution a cultural project, such as a museum or a 
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festival, makes to the local economy. They love 
economic numbers that indicate the economic 
relevance or irrelevance of the project. Snowball’s 
survey points at the pitfalls of such studies. The 
assessment of the indirect impact—the generation 
of economic activity due to employment in the cul-
tural sector and visitors from outside the region—
and the multiplier effect that can be derived from 
the indirect impact (the multiple effect of a dollar 
or euro invested in a cultural project on the local 
economy) proves to be especially dubious.

Because of doubts about economic impact 
studies, economists have embraced contingent 
valuation and willingness to pay methods. As any 
economist will readily acknowledge, these meth-
ods have the advantage that they have consum-
ers or users of cultural goods determine their 
value, rather than that an arts council does so. 
The idea is basically that, where markets function 
inadequately, we try to create a market by asking 
people what they would pay if they had the option 
to consume the good. This gets us into the tech-
nology of surveys. The design of surveys proves 
to be critical. Even if the problems of design have 
been addressed—such as the issue of how much 
information to give to respondents and how to 
articulate alternative options—we are left with 
the issue of seduction. Art producers know all 
too well that their business is about seduction 
and persuasion and, therefore, about changing 
the preferences of people. The producer of mod-
ern dance tries to seduce people to like modern 
dance even if they thought that they did not care 

for such an art form. The question is, therefore, 
how willingness to pay studies can do justice to 
the power of persuasion.

Snowball provides an extensive and exhaus-
tive discussion of the criticisms and defense of 
the contingent valuation and willingness to pay 
studies. She discusses a few South African stud-
ies in detail. Those who are about to set up their 
own willingness to pay study will find this book 
an excellent source. They also will learn about the 
relatively new choice experiment method where 
respondents are asked to value attributes of a 
good, rather than the good itself. Such a study 
allows for more differentiation and does justice to 
the particular qualities of a cultural good.

Because all of these studies demonstrate the 
willingness to pay for cultural goods even among 
nonusers, the conclusion is warranted that cul-
tural goods generate significant positive exter-
nalities and nonmarket benefits. This could be an 
argument for government subsidies of the arts, 
but not necessarily so as the third sphere, or the 
sphere of donations and gifts, can be an alterna-
tive source of finance.

Whether the current state of knowledge suf-
fices for the valuation of cultural goods remains 
to be seen. We still seem to be in need for mea-
surements that show the cultural returns of festi-
vals, museums, and other cultural goods so that 
we can hold arts producers and politicians deal-
ing with the arts accountable. 
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